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People should take advantage of the
downturn to protect their marks more

N aqggressively - and more intelligently.

| They should determine which are their

)| key brands and consider whether to swap
o | national filings for a CTM. Now really is
the right time to carry out an IP audit.

Florence Verhoestraete, NautaDutilh,
Netherlands

Trademarks - and IP generally - are not
always at the top of the list of priorities
for companies so | think they will be one
of the first things to be hit. But of course
as an IP professional | would say that
that is a mistake.

Maria I. lonnides, Christodoulos G.
Vassiliades & Co., Cyprus

Applicants will become more cost con-
scious and focus more on strategic pri-
orities in terms of products and markets.
But I don't think it will affect their will-
ingness to defend a mark. If there has
been an infringement they will still act.

Ann Levy, Bletry & Associes, France

| think it makes trademarks more impor-
tant and more valuable. It forces you to
retrench behind the brand. Lots of
clients are returning to their core
brands, trimming the outlying brands
and enforcing their marks more aggres-
sively.

Antony J. McShane, Neal Gerber
Eisenberg, United States

The first quarter of 2009 was at least
20% to 30% better for us, so it has had
a great effect on our business. If people
are starving, they become inventive. |
don't think the behavior of consumers
will change because of the crisis - the
worst is behind us.

Rolf Claessen, dompatent von Kreisler
Selting Werner, Germany
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I'm the president of the Turkish Patent

s Office and we've seen trademark appli-

cations fall by 10% so far in 2009. But |
think that people should invest in their
marks even in the downturn. That way

I they can turn the crisis into an opportu-

nity.

Habip Asan, Turkish Patent Institute,
Turkey

If you look at the history of economic

crises, people actually become more cre-

ative. The paradox is that there should
be more marks to register but in reality

o some of these don't get registered
¥ because of budgets.

Aderemi Adekile, Royal Heritage, Nigeria

In the Philippines the downturn has led

- to fewer filings. | expect that there will

be fewer defensive filings and that peo-
ple will make more deliberate choices as
to what marks to protect.

Gilbert RT. Reyes, Poblador Bautista &
Reyes, Philippines

| think people are opposing fewer marks.

But of course that's not what we would
advise them to do. It's important to be
cost conscious but it's also important to
protect your brand.

Tashia A. Bunch, Fish & Richardson,
United States

We just came out of bankruptcy on
Friday - we sold the brand to a company
and we're now operating on a strictly
licensing model. | think more businesses
are moving toward the licensing model
because it can be very cost effective.

Colleen Sarenpa, Polaroid Brand
Services, United States

It will have an especially significant
impact in South America, since the

economies of most Latin American coun-

tries are being further weakened by new
political regimes.

Patl Romero Osorio, Andrade & Andrade,
Ecuador

India hasn't experienced the downturn
to the same degree as the U.S. and
Europe. In India filings are still going up
because awareness of IP is growing. But
| suppose incoming work may slow a lit-
tle bit.

Vipul N. Bhuta, Aditya & Associates, India

I don't think it will affect things much.
People understand that trademarks will
be important once the economy recov-
ers. Clients are becoming more precise
about budgets but they are doing almost

*| the same number of filings as before.

Julia N. Semeniy, Konnov & Sozanovsky,
Ukraine

We haven't felt it affect us that much in
Asia so far. From what we've heard, IP is

.| holding up better than corporate law

given that there's not much M&A going
on right now.

Samuel Seow, Samuel Seow Law
Corporation, Singapore

Our clients’ budgets are getting tighter.
They want cheaper fees from service
providers. We need to provide a competi-
tive price or else we won't win their
orders.

Junko Kanayama, Thomson Reuters,
Japan

| haven't seen any impact from the
Indian angle. The value of trademarks
might have gone down, but only tem-
porarily. Goodwill equals strength in a
crisis.

Ramesh Mehta, Mehta & Mehta
Associates, India

From a business perspective, we're
always concerned that hasty decisions
might create problems later on.

Bruce Hall, Pioneer Hi-Bred, United
States
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